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And whatever approach you take, start with 

what is  in it for them.

Jake Richings



• Brand and communications.

• Easy way for people to get involved.

• Make it exciting - WOW!

• Often the issue is a  complete lack of identity.  

Help join the dots.

John Ambrose



• What data speaks to them?

• Take a ‘test and learn’  approach. 

Chris Targett



Who has influence? Who are my allies? 

• Staff  who can help -  SLT, NQT, Receptions

• Parents

• Student ambassadors 

• Wider CDP network

• Collaboration is key 

Janet Colledge



• Don’t cal l  it an interview!

• Getting staff/parents engaged (and vice versa) .

• Build rapport/psychological  safety from the 

start/long before activities start.  

• What ‘data ’  wil l  work for them? Bring work to 

l i fe.

  



• We ALL need to get involved 

in shouting about what the 

profession does.

• Join The Talent Cycle for 

#CareersFest and ‘The Year 

of Careers ’  in 2025!

• Safeguard the profession - 

quality, timings

• CDI - Values Campaign.



Join me in ce lebrating the  

work for the  sector and 

bui lding the  talent pipe line

www.thetalentcyc le .co.uk

caroline@thetalentcyc le .co .uk
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